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There's a quiet shift happening in real estate and if
you pay close attention, you'll see it's not being led
by the loudest voices in the room, but by the most
deliberate ones.

For a long time, this industry has thrived on
momentum without reflection. Projects are
launched faster than they are completed. Ambition
is often mistaken for execution. And somewhere in
that cycle, trust, the one currency that truly
sustains growth, gets stretched thin.

This edition is a response to that tension.

At Habitat Magazine, we are less interested in
what is promised and more focused on what is
proven. The conversations in this issue are centred
around people and companies who understand that
credibility is not built through marketing, but
through consistency. Through delivery. Through
the discipline of doing the work long after the
announcements have been made.

Because the future of real estate, especially in
markets like ours, will not be defined by scale
alone. It will be defined by structure. By
governance.

By how well developers, brokers, and investors
align their intentions with outcomes.

What we are witnessing is the early formation of a
more mature ecosystem—one where performance
matters more than perception. Where capital
becomes more patient, but also more demanding.
Where the market begins to reward not just vision,
butresponsibility.

This is where the real opportunity lies.

For developers, it is a call to build beyond the
brochure. For brokers, it is an invitation to move
from transaction to advisory. And for investors, it
is a reminder to back not just projects, but
principles.

The 14th edition is not just a collection of stories. It
is a lens into what the industry could become if we
choose discipline over noise, clarity over hype,
and long-term value over short-term wins.

The question is no longer whether the market will
evolve.

Itis who will evolve with it.

Peter Aleogena
Editor-in-Chief, Habitat Magazine
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CONFIDENCE

AS CURRENCY

HOW CONFIDENCE ACHODO IS REDEFINING
BROKERAGE FOR A NEW LAGOS

n a city where real estate conversations are

often dominated by square meters, price

per plot, and speculative returns, Habitat
Magazine is interested in something deeper:
how people are shaping the way we live.

Few embody that shift as clearly as Confidence
Achodo, CEO of Eden Oasis Brokerage Firm.
What she is building is not just a brokerage; it
is a point of view.

At Habitat, we have always believed that real
estate is not just about property, it is about
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lifestyle architecture, the invisible framework
that determines how a city breathes, moves,
and evolves. Confidence Achodo operates with
that same awareness.

Her work reflects a shift we have been tracking
closely: the transition from transactional real
estate to intentional living ecosystems. In this
model, the broker is no longer a middleman but
an interpreter, translating market chaos into
clarity for buyers, investors, and developers.
Eden Oasis is quietly positioning itself within
this new paradigm.
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Lagos is not a single market; it is a mosaic of
micro-markets, each with its own rhythm, risks,
and opportunities. What distinguishes
Confidence is her ability to curate within that
complexity.

Rather than flooding clients with options, her
approach is selective and narrative-driven. A
property is not simply presented; it is
positioned within a broader lifestyle story, one
that considers who thrives in that space, the
pace of life the location demands, and the kind
of future the investment unlocks.

This is the kind of thinking that aligns with
Habitat's editorial philosophy: that spaces are
not just occupied, they are experienced.

The Nigerian real estate space is loud.
Marketing is aggressive, and promises are often
inflated. Confidence Achodo's approach feels
like a quiet rebellion.

There is restraint in how Eden Oasis
communicates, a noticeable absence of
exaggerated guarantees and a preference for
measured, informed conversations over
pressure-driven sales tactics. That restraint is
not accidental; it is strategic. In an era where
trust is eroding, subtlety becomes power.

If there is one trend Habitat Magazine is calling
early, it is the rise of the thinking broker.

Today's clients, especially urban professionals
and diaspora investors, are no longer looking
for access; they are looking for intelligence.
Confidence embodies this evolution. Her
brokerage model leans into market
interpretation rather than mere listings, long-
term asset positioning over quick flips, and
client education as a core service.

This represents a significant departure from
traditional brokerage structures in Nigeria and a
clear signal of where the industry is headed.

Trust remains the most undervalued
infrastructure in Lagos real estate, yet it is the
foundation upon which everything else stands.

Through Eden Oasis, Confidence appears to be
building not just sales pipelines,
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but systems that reinforce credibility, systems
rooted in clear communication, thoughtful
client onboarding, and strategic property
selection

These are not glamorous elements, but they are
the difference between a deal and a
relationship. Habitat readers understand the
value of that distinction.

The future of cities like Lagos will not be
defined solely by developers or policymakers.
It will also be shaped by intermediaries, those
who guide decisions at scale. Confidence
Achodo sits within that influence layer.

As Lagos continues to expand outward and
upward, the role of brokers like her becomes
increasingly critical: guiding first-time buyers
through complex markets, helping investors
cut through noise to identify real value, and
bridging the gap between aspiration and
reality.

This is not just brokerage. It is urban
participation.
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SCENTS AS A DESIGN
~ ELEMENT & NIGERIAN
" BRANDS WINNING IN
. THIS SECTOR

5, 0 0

alk into a beautifully designed

home and you will notice the art,

the lighting, the textures — but
something else will reach you first. Before
your eyes have finished adjusting, your nose
is already forming an opinion. Scent is the
fastest sense to process, bypassing the brain's
rational filter and going straight to the limbic
system, the seat of emotion and memory. It is
why a single whiff of something familiar can
collapse years in an instant.

In a living area, scent does something that
paint colours and soft furnishings simply
cannot: it makes a space feel inhabited,
intentional, and alive. A room that smells of
nothing feels transient — like a hotel
corridor or a waiting room. A room that has
been thoughtfully scented feels like someone
lives there with intention. Scent
communicates care, personality, and mood in
the way that no visible object quite can.

This is not a new idea. Ancient Egyptians
burned kyphi — a resin compound of myrrh,
juniper, and honey — in their homes as both
ritual and atmosphere. Japanese nobles
practiced kodo, the art of listening to
incense, as seriously as they studied music or
calligraphy. The use of scent as a deliberate
environmental layer has always been present
in sophisticated cultures; what is new is the
contemporary language we now use to talk
about it — and the growing ecosystem of
brands building products designed to serve
this exact need.

Interior designers have long understood what
the fragrance industry is now making widely
accessible: scent is not an afterthought. It is a
design decision with the same weight as
choosing a paint finish or a floor material.
When a designer selects a scent profile for a
space, they are shaping how that space will
be experienced — not just seen.

Consider the layering approach. Just as a
well-designed room has a visual hierarchy —
an anchor piece, supporting elements, and
accents — a well-scented space can be built
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in layers. A base note, something grounding
like cedarwood, vetiver, or musk, settles into
the walls and fabrics over time. A heart note
— white tea, oud, or amber — gives the
room its character. A top note, perhaps citrus
or fresh green, is what hits you at the door,
the first impression before it fades to
something deeper.

Luxury hospitality understood this long
before residential design caught up. The
Westin's White Tea signature scent, The Ritz-
Carlton's custom fragrances, the instantly
recognizable arrival experience at a top hotel
— these are not accidents. They are
deliberate sensory branding. The same
principle applies to a home. Your space can
have a scent signature, something that is
unmistakably yours, something that guests
remember long after they have left.

The tools for this are also expanding. Reed
diffusers offer a continuous, low-intensity
release suited to bedrooms and studies.
Candles bring ritual and warmth — the act of
lighting one marks a transition in the day.
Room sprays are immediate and directional.
Electric diffusers allow precise control of
intensity and timing. Each format delivers
scent differently, and choosing the right one
is itself a design decision.

Why Scents Matter More Now

The pandemic years were, among other
things, a masterclass in the importance of the
home environment. When people began
spending twelve, fourteen, sixteen hours
inside their own four walls, the quality of
those walls — and of the air within them —
became urgently personal. Sales of home
fragrance products surged globally, not
simply as a luxury trend but as a genuine
response to a need for comfort, calm, and
psychological safety.

But the psychology of scent goes deeper than
comfort. Research in environmental
psychology consistently shows that scent
affects cognitive performance, emotional
regulation, and social behaviour.
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Lavender reduces cortisol. Citrus increases
alertness. Sandalwood lowers anxiety. The
air you breathe in your workspace, bedroom,
or living room is not neutral — it is either
working for you or against you.

There is also the cultural dimension. For
African homes (and Nigerian homes
specifically), the relationship with scent has
always been rich and meaningful. They are
the sensory layer of memory and identity.
The emerging Nigerian home fragrance
market is, at its best, doing something
remarkable: translating this deeply felt
cultural relationship with scent into
contemporary objects for the home.

Nigerian Brands Making Their Mark
The Nigerian fragrance and home scent

space has grown considerably, with a number

of brands bringing genuine craft and cultural
specificity to what they are building. A few
that are worth knowing:

1. Cececa Scents

Led by Okemena Kezia, Cececa Scents has
been in the business since 2013 and has
collaborated with top brands including
Oando, Puma and Lacoste. The scents from

the Cececa brand are drawn from inspirations

from all walks of nature including nature,
fashion, the arts and music.
They also work with hotels and peculiar
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spaces to make signature scents that aligns
with the brand's essence and atmosphere.
The Cececa brand also has a line of candles,
room sprays and fragrance drops.

rh

2. Mint Organic Care

Run by Janada Ajeroh, Mint Organic Care's
products are sourced and made out of toxin
free plant based ingredients to derive a
healthier alternative for daily personal and
household products - including the
aromatherapy products.

They've been in the business since 2014,
with the vision of sustainable luxury. They
operate in both Lagos and Abuja and also
work with brands to create custom, signature
scents

3. Oreé mi

Run by Karen Olla in 2019, Or¢ mi is
based in London but inspired by the
Nigerian heritage. Literally meaning my
friend, all products are made with
luxurious and long lasting scents. They
make use of ingredients like vegan-
friendly soy wax, find fragrance oils,
reusable glass jars, 100% natural oils,
bamboo sticks and wood pulps.

The way a space smells is the way a
space feels. It is the last design decision
most people make and the first thing
every guest notices. We hope this piece
makes you more enlightened about how
Nigerian brands bring craftsmanship,
cultural depth, and genuine creativity to
the home fragrance sector. Join in on the
conversation around how scent is a
serious design element, patronize these
brands and see how they elevate your
space.




THE SPACES WE INHERIT

How Design
Carries emory
Across Generations

ong before we understood design, we
understood spaces.

Not in technical terms. Not in materials or layouts. But
in feeling.

The coolness of a tiled floor under bare feet.

The way light entered a room at a particular hour.

The quiet authority of a sitting room no one entered
without permission.

For many Nigerians, especially those who grew up
between cities and hometowns, spaces were not just
structures — they were carriers of memory.

And whether intentionally or not, those memories
continue to shape how we design, build, and inhabit
spaces today.

The First Spaces We Knew

For some, it was a grandmother's house in Ibadan.
For others, a family compound in Enugu or a childhood
flatin Surulere.

These spaces were rarely perfect.

But they were deeply intentional.

Windows were placed not just for ventilation, but for
rhythm — opened in the morning, adjusted at noon,
closed atnight.

Furniture was arranged not for aesthetics, but for
hierarchy — who sits where, who speaks when.
Evensilence had aplace.

You did not need to study architecture to understand
that certain spaces demanded respect.

As one interior designer reflects:
“The first design language many of us learned was not
visual — it was behavioral.”

Design as Memory, Not Just Aesthetic

Today, conversations around design often focus on
trends — minimalism, contemporary finishes, smart
homes.

Butbeneath these trends lies something deeper.

The way a person insists on large dining spaces may not
be about size — it may be about remembering family
gatherings that once defined home.

The preference for open windows, even in air-
conditioned spaces, may come from a subconscious
need for connection — to air, to sound, to life outside.

Even the rejection of certain elements — heavy
curtains, dark rooms, enclosed kitchens — often tells a
story.

Sometimes, we are not just designing spaces.
We are correcting experiences.
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The Tension Between Old and New

As Nigerian cities modernize, a tension is becoming more
visible.

Glass replaces concrete.

Minimalism replaces ornament.

Efficiency replaces tradition.

Yet, many people find themselves caught in between.

A fully automated home may offer comfort, but feel
unfamiliar.

A perfectly styled living room may look beautiful, but feel
untouched — almost like a showroom rather than a home.

This tension is not a failure of design.

Itis areflection of identity.

We are designing for who we are becoming,

while still holding on to who we have been.

What Modern Nigerian Design Is Quietly Becoming
Across homes, apartments, and even hospitality spaces, a
subtle shift is happening.

Design is becoming more personal.

Notjustin color or furniture, but in meaning.

A corner dedicated to quiet reflection

Abalcony intentionally left open to evening air

Akitchen redesigned to bring people closer, not separate them
These are not trends.

They are decisions shaped by lived experience.

As one architect puts it:

“The most meaningful spaces today are not the most
expensive ones. They are the ones that reflect the lives of the
people inside them.”

Spaces That Remember Us

There is a reason certain places stay with us long after we
leave them.

It is not always because they were beautiful.

Sometimes, it is because they understood us.

A chair by the window where someone always sat.
Ahallway that carried the sound of footsteps at night.
Aroom that felt safe, even without explanation.

Good design does not just create spaces.

It creates continuity — a bridge between past and present.

Designing Forward Without Forgetting

As Nigeria continues to urbanize, the challenge is not just to
build better spaces.

Itis to build spaces that remember.

Spaces that allow for:

Connection, not just convenience

Identity, not just aesthetics

Presence, not just performance

This does not mean rejecting modern design.
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It means grounding it.
It means asking deeper questions:
Who is this space for?

What should it feel like to live here?
What should this space remember?

Conclusion: The Quiet Influence of Where
We Come From

We often think we are designing new spaces.

But in many ways, we are responding to old
ones.

The homes we grew up in.

The spaces that shaped us.

The environments that taught us what comfort,
safety, and belonging feel like.

Design, at its best, is not just about creating
something new.

It is about understanding what already exists
within us —

and giving it form.

Because long after trends fade and styles
evolve,

the spaces that truly matter are the ones that
feel like they have always known us.
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