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Progress is rarely accidental. It is built by 
people bold enough to lead, innovate, and 
create opportunity where none existed before.

Welcome to the 13th edition of Habitat 
Magazine.

March is a special month around the world as 
we celebrate International Women's Day, 
and this year's theme, “Give to Gain,” reflects 
the powerful truth that societies grow stronger 
when women are empowered to lead, 
contribute, and shape the future. In 
recognition of this spirit, we are proud to 
feature the 45th and reigning Miss Nigeria, 
Doris Ogah, on our cover. She represents a 
new generation of women defined not just by 
beauty, but by purpose, leadership, and 
impact.

In this edition, we also celebrate excellence 
within the real estate industry by spotlighting 
some of the top female real estate agents 
and brokers in Nigeria, women who are 
breaking barriers, closing landmark deals, and 
redefining leadership in one of the country's 
most dynamic sectors. This month also marks 
a significant moment for Nigeria's real estate 
ecosystem. 

John Oamen of Cutstruct recently 
announced a strategic partnership between 
Cutstruct and Woodhall Capital, a 
collaboration that signals a new era where 
technology, finance, and construction 
begin to operate as one integrated system. 

At Habitat Magazine, we consider this one of 
the most consequential deals in Nigeria's 
property sector this year, with the potential 
to reshape how developments are financed, 
built, and delivered. In this issue, we break 
down why this partnership matters and what 
it could mean for the future of real estate in 
Nigeria.

Beyond these highlights, this edition is 
packed with thought-provoking insights, 
industry analysis, and engaging features 
designed for readers who are passionate 
about real estate, development, investment, 
and innovation.

We invite you to subscribe to Habitat 
Magazine and receive every edition 
delivered directly to your home or office as 
soon as it is released. Subscribers will also 
receive our annual Habitat Coffee Table 
Book, a beautifully curated publication 
celebrating the most remarkable projects, 
people, and stories shaping the built 
environment.

Our subscription also comes with several 
exclusive benefits. To explore them, visit:
www.habitatmagazineng.com

Thank you for being part of our growing 
community of readers and industry leaders.

At Habitat Magazine, we tell the stories 
shaping the future of the built 
environment.

Enjoy the read.

PETER ALEOGENA
Founder & Editor-in-Chief
Habitat Magazine
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She's
Made of More

oris Ogah arrived as a Queen, a Dstatement, and more.

Crowned the 45th Miss Nigeria at the elegant 
Royal Box Event Centre in Victoria Island, 
Queen Doris stepped into national 
consciousness with a presence that felt both 
assured and intentional. A lawyer by profession, 
a model by craft, and an entrepreneur by vision, 
the Edo State born queen represents a 
generation of Nigerian women who are 
complex, capable, and unapologetically 
multidimensional.

In a competition that demanded far more than 
physical beauty, she distinguished herself 
through intellect, cultural awareness, and 
composure. Her performance reflected the quiet 
confidence of a woman who understands that 
true elegance is layered, built from discipline, 
purpose, and self-awareness. This evolution 
mirrors the theme of the upcoming Miss 
Nigeria Beauty & Fashion Fair 2026: She's 
Made of More.

Queen Doris is all that she has accomplished 
and more.

Beyond the crown, she has embraced her 
platform with intention, championing girl-child 
education, women's empowerment, and 
expanded opportunities for young people across 
Nigeria. Her advocacy is deliberate. It speaks to 
a woman who recognises that visibility without 
impact is incomplete.

Doris Ogah embodies a new era of Miss 
Nigeria, one where grace meets grit, and where 
influence is measured by the ability to inspire 
action and lasting change. She's Made of More 
is not just a theme; it is a truth reflected in her 
journey, her voice, and her vision.

For Habitat Magazine, Queen Doris represents 
modern Nigerian excellence, refined yet 
resolute, accomplished yet still unfolding. She 
is not defined by the crown she wears, but by 
the depth she carries.

Doris Ogah and the rise of a Miss Nigeria 
defined by depth, disciple, and purpose



calm, coffee, and 
connection 

A quiet pause in Ikoyi, shaped for comfort and ease.
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eople no longer book Prooms.They book experiences. 
In an era where Instagram 

influences travel decisions and 
TikTok determines dining trends, 
hospitality spaces are no longer 
competing on service alone. They are 
competing on atmosphere, memory, 
and visual impact. Interior design, 
once considered an aesthetic 
afterthought, has become one of the 
most powerful business tools in 
modern hospitality.
From Lagos to London, boutique 
hotels and fine dining establishments 
are discovering that the right spatial 
experience does more than impress 
guests — it drives revenue, increases 
occupancy rates, strengthens brand 
identity, and extends customer 
lifetime value.

Design is no longer decoration. It is 
strategy.

The Economics of Experience
According to a 2023 report by 
McKinsey & Company, companies 
that prioritize customer experience 
see revenue growth rates 4–8% 
higher than their competitors. In 
hospitality, that experience begins 
the moment a guest steps into the 
lobby.
Globally, the boutique hotel segment 
is projected to grow at a compound 
annual growth rate (CAGR) of over 
7% through 2028, according to data 
from Allied Market Research. The 
reason is not simply comfort. It is 
differentiation.
Guests are choosing spaces that feel 
curated rather than corporate.

As one hospitality consultant 
explains:
“The modern guest is emotionally 
literate. They can sense when a space 
has intention. And intention 
translates into perceived value.”
In Nigeria, the rise of design-forward 
spaces such as boutique hotels in

Victoria Island and Lekki signals a shift 
in what premium consumers expect. 
Marble floors and chandeliers are no 
longer enough. Guests now look for 
mood lighting, textured materials, 
layered storytelling, and architectural 
coherence.
When design feels thoughtful, guests 
stay longer. And when guests stay 
longer, they spend more.

The Psychology of Space
Environmental psychology has long 
established that physical surroundings 
influence human behavior. In 
hospitality, this influence directly 
affects revenue.
Warm lighting increases comfort and 
encourages guests to linger. Open layouts 
create social interaction. Acoustic design 
affects mood and relaxation. Even scent 
diffusion can alter perception.
A 2022 study published in the Journal of 
Consumer Research found that ambient 
design elements can increase customer 
dwell time by up to 20%. In restaurants, 
longer dwell time often translates to 
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additional orders — desserts, 
drinks, or repeat visits.

One restaurant brand strategist 
notes:
“When people feel visually and 
emotionally stimulated in a space, 
they unconsciously associate that 
feeling with the brand. That's what 
makes them return.”

This is why leading hospitality 
brands now collaborate with 
architects, interior designers, 
lighting consultants, and brand 
storytellers before construction 
even begins.
Design decisions are no longer 
cosmetic. They are financial.

Instagram, Visibility, and Free 
Marketing
In the age of digital visibility, 
interior design doubles as a 
marketing engine.
Research by Statista shows that 
over 60% of millennials choose 
travel destinations based on how 
“shareable” they appear online. 
Hospitality brands that create 
visually compelling environments 
benefit from organic social media 
exposure — free advertising 
powered by guests.
In  Lagos ,  severa l  h igh-end 
r e s t a u r a n t s  h a v e  b e c o m e 
destinations largely because of 
their interior atmosphere — 
textured walls, sculptural furniture, 
curated art installations, and 
intentional color palettes.
When guests post photos of these 
spaces, they amplify the brand's 
reach far beyond paid campaigns.

A c r e a t i v e  d i r e c t o r  i n  t h e 
hospitality sector puts it simply:
“Every well-designed corner is a 
billboard. If your space isn't 
photogenic, you're losing invisible 
marketing opportunities.”

Design now plays a dual role:
Enhancing guest experience
Expanding brand visibility
Design as Revenue Multiplier
There is a measurable financial argument behind good 
design.
Hotels that invest in experiential upgrades often justify 
higher room rates. According to STR Global hospitality 
analytics, lifestyle and boutique hotels consistently 
command average daily rates (ADR) higher than 
traditional mid-scale hotels within similar locations.

The reason is perceived exclusivity.

Guests are willing to pay more for:
Thoughtful spatial flow
Artistic identity
Material richness
Privacy zoning
Sound design
Sensory atmosphere

In high-end hospitality, perception drives 
pricing power.

In Nigeria's premium real estate corridors 
— from Ikoyi to Maitama — developers 
a r e  i n c r e a s i n g l y  i n c o r p o r a t i n g 
hospi ta l i ty - insp i red  des ign  in to 
residential projects. 
The boundary between hospitality and 
residential design is dissolving.
Design has become currency.

The Shift from Opulence to Narrative
Luxury used to mean excess — gold 
finishes, imported marble, oversized 
chandeliers. Today's affluent consumer 
prefers narrative over noise.
They ask:
What story does this space tell?
Does this reflect cultural context?
Is this modern African identity expressed 
architecturally?
Across Africa, hospitality spaces are 
increasingly integrating local materials, 
indigenous art, and regionally inspired 
architecture.
This approach resonates deeply with a 
generation seeking authenticity.

An architectural consultant working 
across West Africa observes:
“Modern African hospitality is moving 
from imitation to interpretation. We're no 
longer copying European templates. 
We're redefining what contemporary 
African luxury looks like.”

That evolution is strategic. Global 
travelers now seek local immersion, not 
generic replication.

The Competitive Edge in Emerging 
Markets
Africa's hospitality market is expanding 
rapidly. According to the African 
Development Bank, urbanization rates 
across major African cities continue to 
accelerate, increasing demand for both 
business and leisure accommodation.
Nigeria, as one of the continent's largest 
economies, presents a growing upper-
middle class and diaspora market eager 
for premium experiences.
But competition is intensifying.
International brands are entering the 
market. Local boutique concepts are 
emerging. Investors are more design-
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conscious.
In this environment, interior design is not an 
optional expense. It is differentiation.
A hospitality investor based in Lagos notes:
“If two properties offer similar amenities, the 
one with stronger visual identity and 
atmosphere will win — every time.”

Hospitality as Emotional Architecture
At its core, hospitality design is about emotion.
It shapes:
First impressions
Comfort levels
Social interactions
Memory formation
Guests remember how a space made them feel 
long after they forget the room rate.

This emotional memory influences:
Reviews
Word-of-mouth
Repeat bookings
Brand loyalty
In competitive hospitality ecosystems, loyalty 
is survival.
What This Means for Developers and 
Operators
For developers and operators, the implication 
is clear: design must move upstream in the 
planning process.
Instead of: Design after construction

The model must become: Design before 
financial modeling

Budget allocation should consider:
Lighting consultants
Spatial psychology
Brand storytelling
Cultural integration
Digital visibility potential
In an era where hospitality is inseparable from 
identity, design is no longer surface-level. It 
defines the brand's long-term profitability.
Conclusion: Strategy Wears Aesthetic 
Clothing
Hospitality has evolved.
It is no longer simply about providing rooms or 
serving meals. It is about orchestrating 
environments that shape perception, influence 
behavior, and drive measurable business 
outcomes.
Interior design sits at the intersection of art and 
economics.

As competition intensifies across African 
cities and global standards rise, those who treat 
design as decoration will fall behind. Those 
who treat it as strategy will lead.
Because in today's hospitality landscape, 
success is not just built — it is curated.
And the most profitable spaces are the ones 
designed with intention.




































































